Wedarables
That Work:
10 lessons

from the field
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Tech That Tracks Your Every Move Can Be
Convenient, Not Creepy
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Design's Next Big Frontier?
Shaping Behavior In Real
Time

IF CES PROVED ANYTHING, IT'S THAT DESIGNERS FINALLY HAVE THE

TOOLS TO TRULY INFLUENCE BEHAVIORAL PATTERNS. WATCH OUT,
WORLD.
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A wearable d951gned to showcase

new technology w111 be embraced temporarily,

by a handful of early adopters.
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IMMEDIATE,

WHAT'S THE POINT?



A progress bar is annoying on a laptop,

and exasperating on a smartphone.
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It’s unforgivable on your wrist.
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BODY REAL ESTATE
IS5 LIMITED AND

HIGHLY VISIBLE.
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Concealing or downplaying

is not an option.




TO YOUR BODY
DEFINES YOUR
IDENTITY.







INDUSTRY WON'T
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— \O(]LI4] FASHION BEAUTY CULTURE FASHION SHOWS

FASHION

Ask Lynn: Can Wearable Tech Ever Be
Chic?

. NOVEMBER 20, 2014 11:20 AM
- by LYNN YAEGER
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Dear Lynn,
21ba I can’t wrap my mind around it: Is wearable tech chic? Will it ever be? Am I going

to be the only person out there without some sort of Google/Apple/Samsung-



— \O(}quj FASHION BEAUTY CULTURE FASHION

that promise to keep you warm in the winter, than the
newest innovations may seduce you, even if they make your

figure seem, as the songwriter put it, less than Greek.

Think about it: Clothes have a hard enough time making
you look gorgeous without the added burden of having to

take photographs, provide accurate maps, or measure your
blood pressure. To keep a line sleek, to make sure a
silhouette is flattering, these are no easy tasks—just ask a
fashion designer who is attempting to create something
wonderful in the non-tech world. A brief look at the roster
of events at the upcoming Wearable Technologies
Conference 2015 Europe in Munich (Should we go?
Munich has a good flea market) bears this out: Though
topics include “Technologies Inside the Body” and “Skin-
based Wearables,” there is no panel on “How to Look

Fetching in Google Glasses.” (Because it is impossible!)
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JC
INTERFACE SHOULL

BE AS LIGHT AS

POSSIBLE, BUT NO
LIGHTER.
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1 N phy51ca1 feedback.
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Evasive, distracted.

'No one else can see what you're doing.
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The best interaction is effortless,

obvious and tactile.




J/
ALL WEARABLES

HAVE A LONG
SOCIAL ACCEPTANCE
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POTENTIAL IS

OUTSIDE THE
CONSUMER MARKET
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Medical, educational and professional

environments have much to gain from wearable i
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computing, and face fewer obstacles.




Medical, educational and professional

environments have much to gain from wearable

computing, and face fewer obstacles.
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MATTERS LESS THAN

WHAT'S AROUND IT.
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sign of the device is ultimately less important 3\

other systems to accommodate it. * ‘g
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this is still several years off
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The Disney MyMagic+ System:

“We basically spent a billion dollars to make a

device that doesn’t do dnything.”
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DESIGN DATA &
BEHAVIOR,

NOT SCREENS.



Wearables are ideal for collecting personal information

and providing instant, actionable feedback s P E E D
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This makes human behavior a de51gn problem,
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01 Purpose-led beats technology-led.

02 If access isn't immediate, what'’s the point?

03 Body real estate is limited and highly visible.

04 Anything close to your body defines your identity.

05 The fashion industry won't save us.

06 Interface should be as light as possible, but no lighter.
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7 All wearcables have a long social acceptance curve.

08 The greatest potential is outside the consumer market.

09 The device matters less than what’s around it.

10 Design data & behavior, not screens.
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Ziba.com
linkedin.com/company/ziba-design
@zibapdx

@CarlAlviani
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